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As a child, you always enjoyed the carousel.
And probably still do.
The latest attraction at the Porsche Leipzig track is the Carousel, an accurate
copy of the legendary banked ‘Karussell’ bend at the Nürburgring Nordschleife.
So how about a driving event, butterflies in your stomach included? The activities
alongside your meeting or conference at the Customer Centre are sure to add
interest to the agenda.
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